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The Social Imperative
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700,000 new Facebook members per day
200 million blogs

100 million Twitter Tweets per day

2 billion YouTube videos played per day
36 hours of video uploaded every minute
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The Social Imperative

A social network that connects people

through shared updates,
friendships, images, videos and “likes.”

Primarily a medium for and
community-building.

Whenever you do, say or like anything, your
friends are informed (viral capacity).

The Social Imperative
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Over 600 million users
More than 20 billion minutes are spent on Facebook each day
More than 10 million users become fans of Pages each day

More than 2 billion photosuploaded to the site each month w
More than 2 billion pieces of contentshared each week ‘
More than 3 million events created each month

70% of Facebook users are outside the United States !‘

70% of Facebook users engage with platform applications
More than 250 applications have more than one million users

&
250 million users access Facebook through mobile devicesO
_

The Social Imperative ,;:a‘- - » - -

3.7 million South Africans

0-17: 9% 18-24: 33% 25-34: 31% 35-44: 14%
45-54: 7%, 55-64: 3%, 65+: 3%

Average member has 130 friends, adds 90
pieces of content per month

_ The Social Imperative
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100+ million members (1,000,000 in SA)
A social network that connects people

Primarily a medium for ‘
and contact-building. f.
Powerful tool for forging important business
relationships. ’
W
The Social Imperative - N -

120+ million members, (300,000 more per
day), 80,000 in SA.

Like SMS-ing, with the world on the BCC list, in
140-character notes.

Primarily a medium for and
audience-building, as well as CRM.

. The Social Imperative
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Listen

Be customer-centric

Be strategic

Be authentic & generous

Be engaging and interesting

Investin resources

Encourage experience sharing, and respond!
Use a multichannel approach

1.
2.
3.
4,
5.
6.
7.
8.
9.

Be search engine aware

10. Monitor, test, improve

copyright (c) 2011 Britefire (Pty) Ltd
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Monitor what customers, the industry,
competitors are saying

Invite comments

Seek to understand social needs

Provide online points of presence that deliver
on customer expectations

copyright (c) 2011 Britefire (Pty) Ltd
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online success
comes from adding value
to your customer’s
processes
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e You can’t succeed in social media until you
stop trying to use it to your advantage and
start using it to your customers’ advantage

e Don’t target segments, target personas

e Understand what matters to them and
provide it generously
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Know your purpose, define your end-game

Understand your current reality (strengths,
weaknesses, opportunities, threats)

Focus on priorities

Set clear business objectives

Define a social strategy to achieve them
Put together a plan

. $

Design your planto achieve your defined outcomes

Facilitateand grow bookings

Drive traffic to website

Gather leads

Increase property awareness, enhance brand attitude
Monitor customer feedback

Respond to customer feedback

Manage reputation

Collect customer ideas

Boost search optimisation
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Be bold, different, branded, personal
There’s no getting off the treadmill

“Social media” oversimplifies —it’s a new way
of doing business, not merely a
communication channel

Social networks are only one weapon in your
e-marketing arsenal

Elements of Emarketing

' " Analytics &

e !Optimisation!
Offline Ecommerce | Back-end
‘Commerce | | Processes
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Branding vs Response

% "( "% ") *%
Good ROI

Fairly measurable

Low investment

Excellent lead generation

LI B -
Excellent ROI
Highly measurable

Excellent sales/lead generation

High clickthrough/conversion rates

% '&

Questionable ROI

Hard to measure

Very significant investment

Low clickthrough/conversion rates

% '& &

Good ROI

Highly measurable

Large investment

Good clickthrough/conversion rates

Integration with Offline

%
C %
D*%

e

IS S

—
-

\/

% '&

copyright (c) 2011 Britefire (Pty) Ltd
www.britefire.co.za

2011/05/13

12



Britefire's Indaba 2011 Social Media

2011/05/13
Presentation

The Social Imperative
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The Social Imperative
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The Social Imperative

KT}

=it
/i
_’ 1 ]

a4

copyright (c) 2011 Britefire (Pty) Ltd
www.britefire.co.za

2011/05/13

14



Britefire's Indaba 2011 Social Media

Presentation

N O

® Be yourself —a person, not a brand

e Don’t outsource conversation — if you’re not
willing to talk to your customers, don’t expect
them to engage

R O

It’s not about YOU, it’s about THEM
Actually care, don’t fake it

Be seen to be responsive and respectful
Be interested in what interests them

e Give information generously
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Be a host

Be a conversationalist — interesting,
interested, with personality and insight

Identify influencers, get to know them
Be ready for real-time engagement
Encourage mutual support within the

community
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e Events

e Specials, packages

e Local attractions

e Competitions

e Photos, videos

e Hotel news, awards

e Community, CSI

e Weddings

e Exclusive offers (Facebook, Twitter, Foursquare)
e Golf,spa

e Seasonal activities or greetings

britefire
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Social network marketing is NOT cheap

Requires continuous effort from a person/team with
strategic thinking

— communication skills

brand champion attitudes

commercial maturity

a desire to keep on learning
e Requires investment in set-up and evolution
Should have an advertising budget

Setting Up Facebook Ads

L Advertising o] Pages '] Share ), Commect
Facebook Advertising

Reaach wour exact audience and connect real customens (o your busness.

Owerview  Prepare  Step By Step  Case Studies

2 Targeting

Vized amsatance desskorg S desl Facebook sdvereng selibon ! Contact Our Sales Team »

a—:c-.-- Carcers Temm + Findt Friends Privncy Mobée e Denter
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&2 Advertise on Facebook

1. Design Your Ad

anation URL. Examole: hitp ¥ ebrsite, cod ;
= Jarz Brunch every
= TR, 3
rttp: [faeww. winchester co.za findex. php?pg =43Ggal=7 Sunday

T T IPBaitic comvathins T e et o !
Title 1 characters left
Jazz Brunch every Sunday

Body Text 0 characters ef

Cape Town's best music and
Cape Town's best music and great buffet. R 195 indudes a glass of great buffet. R195 nchudes a
bubbly and newspaper, and al you can eat. Call 021 434 2351 to glass of bubbly and
book! NS il

Targeting Facebook Ads

Copy an existing sd A

FAQ

Facebook Ads

Approval Brocecs

Title: Max. 25

< Characters
Image (optional) 110px
Browse. E
Remove uploaded image. SUDS
Body: Max. 135
characters
Targeting Facebook Ads
2 Targeting A0
Locathon Esteaned R
T 2,418,860 peopie
" + - South Africa
it
Demographics
. i [ sy [
Target people on ther brthdays
(= 1) ey ‘Wosen
(=1} Men Women
via Srge Ergaged
In a Relabonship Marned
Likes & Interests
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Targeting Facebook Ads

Likes & Interests

Likes 8 Intérests

L3 Jarr and Bues Jarz Band
Suggested Likes & Interests
Latn Jazz
Bossa Neva
Wynion Marsalis

Likes & Interests

Agd Jary

B gand

———
< Jarz Jarz and Gues Jaxz Band Cape Town >

'

Suggested Likes & Interests
Latin Jazz
Bossa Nova
Winion Marsals

Acid Jazz
Big Band
Soes

40,0

" 18

60 peone

s bee 1 South Africa

lhe jazz. jazz blues
i

zz band

160,800 peopie

= 11 South Africa
18 -

Targeting Facebook Ads

Likes & Interests
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Targeting Facebook Ads

Education & Work s thnakec fasch
160,860 peogic
QA College Grad S
TG iy ey e » ag= 18 and cide
- ' L] -hf :'aﬁxz jazz blues.
= jazz band, cape town
Ll brunch o sunday brunch
Connections on Facebook

r rectens armpeapie b
1 o of & Pooe you admin,
1 e i admin, R$Y¥7d o o
. 2 <
- R
1 1

Target users whe are connected to:

Targat users who are not akeady connected to:

Target usérs whose friends are connected to:

o

fo) ©
[} [}

copyright (c) 2011 Britefire (Pty) Ltd

www.britefire.co.za

2011/05/13

21



Britefire's Indaba 2011 Social Media
Presentation

( # 2% #0

e Ask, share, reward, facilitate
Make them feel welcome

Don’t get defensive

View criticism as an opportunity to build
relationships and reputation, and to improve
service

Identify influencers and get to know them

__The Social Imperative
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¢ [t’s not who YOU know that matters. It's who
THEY know.

e |t’s not how BIG your fan base is. It’s how
STRONG your chain of communication is.

_ -

The Social Imperative
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The Social Imperative
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. You T
follow us on ‘
twitter :

Linked [} Google =

AT g

The Social Imperative - G

..‘l':l-s ::E‘ =

(2% 0

e Create more than one Page (e.g. hotel, restaurant,
attraction, interest)

e Custom sub-pages, any functionality (e.g. sign-ups,
bookings, video channel)

e Ask to be Liked, give incentives

e Vanity URL (facebook.com/ortambohotel)

e Put Like buttons on your site pages

e Put your Facebook Page content on your site

e Interlink everything

_ -
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618 fans

$

350,000 fans!

facebook e ——

Jordan Wine Estate Stoflonbosch | L b

Wal s Phees  Bhosskes Gk ety
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Moms Who Nead Wine &5 U=

Wall  nfo WineCih  ShopMow  Vides Welcome! 3
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CHEERS!

facebook

Starbucks - Starbucks Card

STARBUCKS CARD
- ON FACEBOOK

Wk 8 mper ea%y wey B give & surprise Srest? Now .
you can reload your Friend's Stwbucs Card right here on :
Facebook! Great for  brihay, sayieg thanks, |l:[
congratdstans or even juet helo! i

o Intematonsl
[0 ustream Savbudetive "
&) photos (3,728

B Evenits

i statuda Jobe

S Videa

[ totes

£l ks

Give a Gift

DO MORE WITH YOUR

wd

Home Profile  Account v

You and Starbucks

£ R

Bl 7 freerede e the

Friends’ Events See A

[T YES Course | Youth Empowerment
Se_

L

iour Begount protechon status:
Very Low

Increase Protection

= Dsassons

Manage My Starbucks Card
You can t o
Facebook, Ched: your balance, count your Stars or et
up uto-reioad — all whie you catch up wifh friends.

[l Pots

B rrens

aneanp

About
Folow Strbucis on Twitter:

Get Started .
it ftwitter comfStarbucks

o/ p
Bl Sea s

20,330,483
peapie e e
bikes e al

Starbucks
Frappuccino

ed Al ket -

which city do you live in?

- Pretonia, South Africa

| Thvehore | Choose another oty
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APPLICATIONS | ENGAGEMENT PLATFORM CONTACT

Applications B rrosees  premumares

)

WILDFIRE

Home m Customers Agencies

3
o 2
o X i

Distribute Engage Word of Mouth

Learm mare b

Sign up!

Login

Buzz Pricing FAQs

Preduct Highlights
a Campaign Type:

mpagns Wizard

/ C 0
Q cise
!}r

& s
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WO WEARE  WHAT WEDO

ACT wow

&,

Make a Difference!

Linkedff]. secialvibe

MWWF Banness for Your Page

WHERE I8 THE WORLD?
T 10 ot

Markham

+ SHOP 1Y BRAND

WRELAY @ CIENAL

CASUAL

B ot STONE
CONTEMPORARY

FULL CATAL OGUE

- SHOP I CATEGORY o

W LAY

BLACK PLEATHER
BIKER

G CIRNAL

WHITE GRAFFITI
TRACK TOP
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Ewittend

Sea Wha paople are saying about..

Have an account?

Share and discover what's happening
right now, anywhere in the world.

Join the comersation

Sign up now

GoodNight #iranelection #f

5 Twiter AboutUs Coniact Blog Stotus Coodies APl Busmess Help Jobs Terms Privacy Language: Englsh

twitkker

Agvanced Search

Advanced Search

box. )

Find tweets based on...

Words All of these words
This exact phrase
Any of these words
Hone of these words

This hashtag

Paople From this person
To this parsen

Referencing this person

Dates Since this date

Use this form to automatically construct your query. (Allernatively, you can type search operators directly into the search

Witen in | Any L'anguaga" M| ipeewminnt

Places Hear this place |cape town

Within this distance (50 % O miles @ kilometers

“mmni __‘W A

- e ey w
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Apranced Sewch Tws
ming Up LIVE Today from Blogworld & N

i
o
e ke U]

I"-—|_. T
What's Happening?

Make Quick, Easy Money Referring Hosting!

cape town

Seanchadd ity within Real Fatae
Page 1015134 sy

x,l 1. Ban Durandt | | sesstpowsr on Taser | Bagatonie!

Aate Maristng WeaBny AiLsie isiirmal MarkeBny work Sbame top 10 ik
R wvrrtom nome basisesses, teviews, nsaimat mansbng produts -

S ——— R L
ﬁ FoBowers: 7,131 Locuson: Catss Tiswn Soum A W mp el e
Live Viewers: 460 99 B Sk s
Fossiie Category Matches

ﬁ 2 van van Miekerk [{ v an Twase

= Propedy Deviopar. Busicing Cootractor, Fropasty mevator, =

[ e s o o bt _

Twellow

=t Contact Us | 0 List A User
i wine

26,842 Matches
Page1of1,343 23456759 10 11 =

Jump to page | 1 LI 2.95 hillion follgwears,

L1 million Twitter profiles
south afncan wir

1. Gary Vaynerchuk || ganvee on Twitter )

Wine guy. host of Wine Library TV. Video biogoer and Businessman Mt loves

. 2. Fledgling Wine | { fiedgling on Twitter)

Hore
inde

15 this you?

A Twitter wine project that promoles literacy around the world i
m Followers: 309,366 Locafion: San Francisco 15 this you?

& 3. Doug Cook | { ablegrape on Twitier)

Computer-Geak-tumed-Wine Gasak building the word's most comprahensive

mare
wine information search engine {and Twiller Search), ko

Followers: 308,120 - Location: San Franciscd

l Tyler Florence | ( Tyisrlorence an Tiitter )
W = e L e e e vy

IS this you?

gister for FREE «+ Login
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Add Photos to Your Tweets

I:.wibpic

Login‘or Create an Account

‘What s Wm?

Tt et you hate elos on Twitted i it

How do | use ‘I\M‘LPlc‘P

Yo can post photos 1o Twifc tom mn‘ﬂ'\cxl"\'\:/""«|wl“u
AR gropuias Toveter cheres, v iy e

Wihats Trending?

EII

Popular Users

Add Photos to Your Tweets

L] L]
lebPlc Home Public imeline Lpload photo Settings Logowt

Upload and post a photo

1. Choose an image to upload

Browse

2. Add a message 114 (uwitter lizmit ondy @)

s Events | i nena

3. Post Options

/| Post to Twatter accouni | Inciude iocation data (f avadable)

Upload
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Add Video to Your Tweets

The easiest way to share stuff on Twitter

pS (9 wm -

[ |
— |

Webcam Videos Photos & Plctures YouTube Videos Website URLs
_Shargnow _Sharg now Share now Shars now
N =22
- g . =4
v ¥ =B S
¥ B &7
ey i
Share Pictures via Emall Send Photos from iPhone Share all your favorite links
directly to Tweetube or other mobile devices and bookmarks

TweetDeck

CELET] CEREnOn oEBon oEmnoD
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Hootsuite
HootSuite

PRO

e,

Stay Free »

your
BRIENESS O DEpan

Features HootSuite Pro Free

Sioc il Nebworks T uUnlimited | 8

RS3iiom Feeas Unlimited 2

Cowly Stas Heslory Unlimited | 30 Days

il insghts. Unlimited o

Tesm Members 1

Googie Anahics Yes

Fitabooa inssgnds Yes

niuerse SCons Yes

URL Pammeiem, Yos

AdFree Yes ho

Price $5.9%monm FREE
[Lvpsradatiow sy Fres

)

Twitter followers are more likely to recommend a brand and twice as
likely to buy than Facebook fans.

Twitter users are more representative of influencers and Facebook users
are more mainstream consumers.

report by ExactTarget Sep 2010
Twitter followers and Facebook fans are more likely to buy than those
who are not connected with a brand on social networks.

Topreasonto “like” a brandis for discounts and promotions.
iModerate Research report Mar 2010
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foursquare Gosttrey i Hout Bay, Westarn Cape | Apps | Help | Settings | Log Out

Me History Badges Stats Friends Search places, people and tps l

It's more fun with friends!

P
@ iPhone lil and3012

0 PCHOLA,

_——
222 BlackBeny OV'I

@ Hi Godfrey Parkin Hout Bay, Wester Cape

Last seen 3 weeks ago at. Lere’s Shoe Shine Experience p a ! m b . . £ @
! gl
Friends' Recent Check-ins 45Q APP GALLERY
@ Laura Kirsten (2 Virgin Active ; :
Newly Crowned Mayors  What's ihis?
| Tarquin Wyeth @ Imago Visual
s AR e _— W' Mear Hout Bay, Western Cape

:

P = %
- — R

)

Facebook Places + Deals = increased foot traffic

Faces + Sponsored Stories = endorsed ads
e Foursquare’s Tips = local social recommendations

Google Places + Google HotPot = local ratings

Broadcastr.com = location based audio clips

britefire
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e 60 billion web-based videos watched per
month

e five times more than a year ago
e 40 percent of them on YouTube

o

Video Sharing Sites

YouTube

DailyMotion -the YouTube of Europe

Metacafe - popular worldwide, votes determine top-featured video
Yahoo! Video—losingground

MySpace - social networking, music video is huge, but declining
Revver - offers ad revenue sharing

Blip.tv- publisher-friendly video sharingand distribution site

Veoh (Time Warner) - full-screen video programming

Many, many more...

copyright (c) 2011 Britefire (Pty) Ltd
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Fingat
passwis?

tubemogul | s

e Oneload”

Features
The simplest video distribution and racking, Period,

Supporied Sies.

Tubihh Orwload n Dwdc srghwrﬂlordwka'mjmdmhlm 1o video and social natworang Sites. Usins can also

s Aty 10 easly i siles &% wel &9 encode and creat RSS e 10 syndcale your wieo anwihire

Oneload u-smn«.l.mms accormanedn LT mmwn.i ennh--:s smwf»a ‘o wh, what and whese wieos are being wewed. In adation, Tubehogufs

Inflay® anahtics (for supported sites), prowde the most advanced sulte of widen analytics on the market. See realiime wewership, audience.
trackang. and much marne for your videos

, 1

PowerPoint broadcast: Slideshare.com

Shared bookmarks: Digg.com, StumbleUpon,
Reddit, del.icio.us

Digital press releases: SANEPR.com,
Pressportal.com, PRWeb.com

Publish articles: Scribd.com

Share photographs: Flickr.com

Blog: Blogger, Tumblr.com, WordPress.com
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E-Press
Releases

Digg / Social
A Sharing

Bloggers
Tweeters

Facebook
Pa
Facebook

Groups

Landing Page Website
Facebook
Banners

Facebook
Events

Twitter

LinkedIin
Groups

\
(t:.m efire
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e Make all social content easily found

e Work with personas, keywords
e Search-friendly URLs

e Titles and descriptions of pages, videos,
channels, competitions, files should be

keyword rich

e Link extensively among your points of

presence
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7 Y httpy//www.google com/alerts

2 |14 kanc

0.za *§ Analytics *§ AdWords *§ AdPlanner & MS adCenter Bi 0 = _| Hootlet §* MailChimp (Y Google Reade
| @ Blogger .| [0 HOW T.... | F wwwaer.. & HootSuite| *§ Goo... x | [l Underth..| | Wild Ye.. | (3) Google,

godfrey.parkin@gmail.com | Settings | EAQ | Sign out

GOUgle alerts
beta

Welcome to Google Alerts

Google Alerts are email updates of the latest relevant Google results
(web, news, etc.) based on your choice of gquery or topic

Seme handy uses of Google Alerts include

& monitoring a developing news story

* keeping current on a petitor or industry
* getting the latest on a celebrity or event

* keeping tabs on your favorite sports teams

Create an alert with the form on the right

You can also click here to manage your alerts

™,
Create a &;»gle Alert

Enter the topic you wish to moniter.

Search terms

Type Comprehensive ¥

How often once aday v

Email length:  up to 20 resulls +

Deliver to: godfrey. parkin@gmail.com ~

| Create Alett

Google will not sell or share your email sddess.
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socialmention®

Foeal-time soclal media search and analysis

Trends: Jason Trawick. Druce isker, govankees, Spider Man. sream asasds 2010, Yankees won. Asterold

Caizen

Social Media Alerts

Like Google Alerts but for social media

Recelve free daily email alerts of your brand,
company, CEOQ, markeling campsaign, of an a
developing news 10y, a competitor, o the
tatest on a celebnty

Realtime Buzz Widget
e PO |
Realti™® >_ﬁ,.-\-s"

nr ¥

Display reaftime buzz on your site or biog

[ Create an aien | | Get the witget |
Abut - Alerts - AP - Trends -
“~ WHOS TALKIN
beep) oW~ T -
Free Twitter Alerts by Email! Free Sign Up

If you love Twitter, you'll love TweetBeep! Keep track of
conversations that mention you, your products, your i
company, anything, with hourly updates! You can

even keep track of who's tweeting your website or bog,

even if they use a shortened URL (like bitly or Confirm Password
tinyur.com). Now, how cool is that?!

Your Name
Great for online reputation management, catching all Your Email

your @replies and @mentions, finding job/networking
opportunities, keeping up on your favorite hobby, and

mare!

Twitter Username

Submit

TweetBeep has been featured in the Wall Street Jopmal

and the NY Times!

Note: Befare you begin recewing alerts, you
must check your email and chick on the link!

Try TweetBeep Premium!

UWpgrade your account to TweetBeep Premiym! For
$20/month you get 200 alerts, a 15 minute alert
option, and no advertisernents! With TweetBeep
Premium you can respond quickly to relevant tweets!
Just sign up for a free account and then dick the

Upgrade link!

Support | About | Eollow Gitweetbeep | Brivacy Policy | © 2010 TwastBeep.com
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Listen

Be customer-centric

Be strategic

Be authentic & generous

Be engaging and interesting

Invest in resources

Encourage experience sharing, and respond!
Use a multichannel approach

1.
2.
3.
4,
5.
6.
7.
8.
9.

Be search engine aware

10. Monitor, test, improve

Everyone is connected
Everyone shares experiences

Everyone influences opinion

There are no secrets

We lost control of the message

The brand is now the buzz

We have to join the conversation

The Social Imperative
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Thank you!

Contact us
godfrey.parkin@britefire.com
021790 0303

076 970 1152

B 7#%
W britefire

i

marketing innovation
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